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This paper uses the notion of risk in its exploration of the way the physical environment 
contributes to the production of social order.  It does this by using a case of McDonald’s 
restaurant as a means of examining the way practices of domination are manifested 
through space.  In this instance the spatial design of McDonald’s contributes to the 
reproduction of acts of globalisation.  
In this paper it is argued that using the spatial setting as a means of perpetuating the 
institutional order of globalisation involves great risk. This is because in order for 
McDonald’s to operate successfully and reinforce a moral code of conduct it relies, in 
part, on participants recognising and then misrecognising what the physical 
environment is attempting to do.  That is, in order for McDonald’s to perpetuate a code 
of conduct founded on the principles of efficiency, predictability, calculability, and 
control* great risk is taken in instituting this process throughout the physical domain. 
This is because it also relies upon a particular kind of environment to producing the 
global experience of 'sameness' in order to sustain economic growth. Thus, participants 
must willingly engage with a space that operates to ensure that "power is exercised and 
simultaneously disguised" through the experience of homogenisation.**  
In order to understand this set of relations the paper begins with a discussion about the 
way social order is produced and role of the built environment in this process. In this 
description the concept of symbolic violence, proposed by Bourdieu,*** is introduced to 
unpack the complex set of relations needed to sustain social order and the relevance of 
the spatial domain in this process.  This provides an opportunity to highlight the 
importance of making the role of space in the production of social order explicit. The 
paper then uses McDonald’s as a case to tease out the role of the spatial setting in 
perpetuating the world order of globalisation. It also draws attention to the 
                                             
* Ritzer The McDonaldization of Society; Ritzer The McDonaldization of Society: An Investigation into the 
Changing Character of Contemporary Social Life; Ritzer, Explorations in the Sociology of Consumption: Fast 
food, Credit Cards and Casinos. 
** Bourdieu, Language and Symbolic Power, p 164 
*** Bourdieu, Language and Symbolic Power. 
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complexities of diversifying from existing models of restaurant design and the risks 
associated with deviating from the principle of 'standardisation' — so crucial to the 
financial success of McDonald’s.  In conclusion the paper highlights the relevance of 
this kind of discussion and the generation of new theories about the way the physical 
environment contributes to the production of new world orders, as exemplified through 
globalisation. 
 
 
Introduction 
McDonald’s restaurant is taking large 
unprecedented risks through the built 
environment. This is because the interior 
setting of McDonald’s is where its patrons 
are required to participate in everyday 
practices embedded in the social institution 
of globalisation.  For this process to operate 
with relative ease and maintain financial 
growth the spatial domain must facilitate 
the experience of 'sameness' across the 
globe. Ensuring this occurs also requires the 
built environment to perpetuate a set of 
relations founded on domination and 
control. In order to understand this, a 
discussion of a particular McDonald’s 
restaurant is provided. This demonstrates 
the significance of producing particular 
kinds of environments in the maintenance of 
the new world order of globalisation.  
By utilising the concepts of social order and 
symbolic violence it is possible to unpack 
the way the social institution of 
globalisation is constructed at an everyday 
level and the role of the spatial setting in 
this process.  The site of McDonald’s 
restaurant is used to explore this 
relationship and, more broadly, 
demonstrate how organisations produce 
commonsense worlds and the risk associated 
with explicitly using the built environment 
in this way.  This business corporation takes 
a great risk in constructing a particular kind 
of setting designed to homogenise 
experience in order to remain intimately 
tied to the phenomenon of globalisation.  
Social order: symbolic violence and the 
built environment. 
It is argued here that the production of a 
commonsense world is what lies at the 
foundation of social order. This 
understanding is explained in the works of 
Goffman (1959, 1961), Bourdieu (1991, 
1993) and Foucault (1977).  It is Bourdieu 
(1991) who argues that this process is 
possible because of the operation of 
symbolic violence and the spatial domain is 
one site where symbolic violence is often 
played out.1  In order to understand this 
relationship this paper discusses the notion 
of a commonsense world and its connection 
with social order. Then the concept of 
symbolic violence is introduced. 
Collectively, these offer an opportunity to 
outline the role of space in the construction 
of a commonsense world. 
Goffman2 describes the social world as an 
ongoing accomplishment. He is one theorist 
who accounts for the way individuals and 
social structures attend to ‘a public order’ 
in order to produce a commonsense world. 
He stresses that the existence of a powerful 
cognitive and moral order at the level of 
everyday action accounts for the production 
of social order. He is also adamant that the 
spatial domain is a key constituent in this 
process. Goffman emphasises the necessity 
of unpacking the way space is embedded in 
the production of a locally produced order. 
The existence of a locally produced order is 
presented as a distinct domain in its own 
right and is known as ‘the interaction 
order’.3 This is different from traditional 
social theories because it emphasises the 
way individuals and social structures attend 
to a ‘public order’ in order to produce a 
commonsense social world. He refers to this 
procedure for viewing the world as the 
dramaturgical model, which allows us to 
examine the role of space in everyday life 
and the way daily practices are sustained. 
Understanding this relationship is very 
important for interior designers.  
The dramaturgical model also draws 
attention to the way social order is 
                                             
1 Bourdieu, The Field of Cultural Production; Jerome, 
An Examination of the Production of Social Order: A 
Case of the Women's Refuge. 
2 Goffman The Presentation of Self in Everyday Life. 
3 Goffman Encounters. 
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bracketed by broader social institutions. It 
does not however, provide a means to 
describe the way social institutions 
contribute to the construction of this 
process.4 It is Bourdieu who provides a 
concept to unravel this system of relations. 
This concept is known as symbolic violence. 
This concept also offers a way to 
comprehend how the spatial domain 
facilitates the perpetuation of everyday 
practices and legitimises moral codes of 
conduct in order to maintain social order. 
Collectively, these provide a framework for 
designers to understand the reflexive 
relationships between micro and macro 
structures and the way a commonsense 
world is constantly navigated and the 
significance of space in this process. 
In order to understand the significance of 
the concept of symbolic violence the 
following description of a reception room in 
a mental hospital is explored. This 
description describes the construction of a 
commonsense world and emphasises the 
significance of the spatial domain.  
[t]he visiting room in some total 
institutions is important here. Both décor 
and conduct in these places are typically 
much closer to outside standards than are 
those that prevail in the inmate’s actual 
living quarters. The view of inmates that 
outsiders get thus helps to decrease the 
pressure these outsiders might otherwise 
bring to bear on the institution. It is a 
melancholy human fact that after a time 
all three parties — inmate, visitor, and 
staff — realize that the visiting room 
presents a dressed-up view, realize that 
the other parties realize this, too, and yet 
all tacitly agree to continue the fiction.5
In this instance, 'the visiting room' is 
effective because the social reality it 
depicts is recognised as fiction and then 
negotiated and misrecognised by 
participating members in order to produce a 
social world of commonsense.  This is 
because there is more to be gained by 
sustaining this performance than fracturing 
it.6  The décor of the space, and subsequent 
conduct, help to construct the system of 
relations equating to misrecognition and 
symbolic violence.  It is worth noting at this 
point that Bourdieu & Wacquant define 
                                             
                                            
4 Jerome An Examination of the Production of Social 
Order; Rawls 'The Interaction Order Sui Generis: 
Goffman's Contribution to Social Theory'; Rawls 'An 
Ethnomethodological Perspective on Social Theory'. 
5 Goffman The Presentation of Self in Everyday Life p 
102. 
6 Bourdieu, Outline of a Theory of Practice, 1977, p22. 
these concepts and their interrelatedness 
as: 
[s]ymbolic violence, to put it tersely and 
simply as possible, is the violence which is 
exercised upon a social agent with his or 
her complicity. … To say it more 
rigorously: social agents are knowing 
agents who, even when they are 
subjected to determinisms, contribute to 
producing the efficacy of that which 
determines them insofar as they structure 
what determines them. … I call 
misrecognitions the fact of recognizing a 
violence which is wielded precisely 
inasmuch as one does not perceive it as 
such. What I put under the term 
'recognition,' then, is the set of 
fundamental, prereflexive assumptions 
that social agents engage by the mere fact 
of taking the world for granted, of 
accepting the world as it is, and of finding 
it natural because their mind is 
constructed according to cognitive 
structures that are issued out of the very 
structures of the world.7  
The social and spatial relations of the 
visiting room described by Goffman, 
encapsulate the act of symbolic violence 
because they manage to sustain interaction 
and a continuance of the everyday. That is, 
the social and spatial relations of the 
visiting room operate to create a social 
reality at a local level that is recognised as 
fiction but reinterpreted by participants and 
misrecognised in order to manage a 
performance, construct a commonsense 
world and sustain social order. Therefore, 
the participants who partake in this act of 
symbolic violence sanction the practices of 
this institution as legitimate.8 In this 
instance, the spatial domain helps to 
guarantee the complicity of social relations 
and functioning of symbolic violence. 
This example demonstrates the way the 
spatial domain is embedded in practices of 
social control. It highlights that the built 
environment is a significant constituent in 
the perpetuation of practices of domination.  
It is also clear that the operational success 
of these practices is reliant upon 
participants recognising and then 
misrecognising what the physical 
environment is attempting to do. That is, in 
order for the mental hospital to perpetuate 
a code of conduct founded on relations of 
domination great risk is taken in instituting 
this process throughout the physical domain 
 
7 Bourdieu & Wacquant An Invitation to Reflexive 
Sociology p 168. 
8 Bourdieu Outline of a Theory of Practice p 133. 
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because it relies, in part, on participants 
willingly engaging with a space that 
operates to ensure that "power is exercised 
and simultaneously disguised."9 Thus, a 
crucial component in the success of 
perpetuating social order is often the way 
the spatial domain contributes to 
perpetuating acts of symbolic violence.10  It 
is argued here that the institutional 
structure of globalisation, which is based 
upon the ideology that economic growth and 
consumer capitalism are the path to 
happiness11 also relies upon the spatial 
domain to maintain acts of symbolic 
violence and perpetuate a commonsense 
world. This relationship is explored through 
a case of McDonald’s restaurant because this 
is a site, which relies heavily on a particular 
kind of spatial setting to perpetuate 
practices of globalisation. 
Ritzer12 states that in order for McDonald’s 
to make a profit it is essential that it 
employs the principles of efficiency, 
predictability, calculability, and control at 
all levels of its operations.  These principles 
are practiced to ensure standardisation, 
which is a crucial component in the financial 
stability of this corporation. It is argued 
here that the process of standardisation is, 
in part, managed through the 
homogenisation of experience and the 
spatial domain is very significant in ensuring 
that this kind of experience is maintained. 
This is why McDonald’s restaurants are 
generally consistent in supplying an interior 
setting that facilitates the provision of a 
standard experience across the globe. These 
settings share a com-monality of 
encouraging consumption in the pursuit of 
personal wellbeing in order to maintain a 
commonsense world.  Here, the built 
environment helps to disguise the fact that 
the practice of homogenising experience is 
used to strengthen economic growth and 
perpetuate globalisation.  It is argued in this 
paper that the built environment is a crucial 
component in maintaining symbolic violence 
and McDonald’s takes great risk in using the 
built environment as a means to standardise 
experience and maintain economic growth. 
                                                                                         9 Bourdieu Language and Symbolic Power p 164. 
10 Jerome An Examination of the Production of Social 
Order. 
11 Hamilton 'The Triumph of Ideology: Environment' p 
190. 
12 Ritzer The McDonaldization of Society;  The 
McDonaldization of Society (Revised Edition); 
Explorations in the Sociology of Consumption. 
Globalisation and the homogenising of 
experience 
Globalisation is a worldwide phenomenon 
that has spread and colonised many areas of 
the world.  It holds a very specific ideology 
that is based on the belief that human 
wellbeing is intimately tied to consumption. 
This ideology emphasises the importance of 
the volume and quality of goods and 
services in the achievement of personal 
happiness.13
As a consequence of this worldwide 
adoption of an ideology founded on the 
accumulation of wealth, the instrumental 
trades of globalisation "opening up of trade, 
the emergent power of financial markets, 
the transnationalisation of corporations and 
international economic co-ordination"14 
have been afforded a privileged place in the 
construction of everyday life. Activities and 
policies that promise an increase in the rate 
of economic growth in order to service the 
ideology of "consumption as the foundation 
lifestyle" are a priority and this prioritisation 
is re-enacted at a global and local level on a 
daily basis.15
It is argued here that one of the methods 
that the phenomenon of globalisation relies 
upon to maintain its increasing presence in 
the construction of a commonsense world is 
the frequent inclusion of acts of symbolic 
violence. As previously discussed, these 
seduce people, to whatever degree, from 
…having grievances by shaping their 
perceptions, cognitions and preferences in 
such a way that they accept their role in 
the existing order of things, either 
because they can see or imagine no 
alternative to it, or because they see it as 
natural and unchangeable, or because 
they value it as divinely ordained and 
beneficial.16  
As a mechanism of governance it enforces a 
new world order. Globalisation invites and 
engages with the production of 
homogenising experience in order to sustain 
a commonsense world that is largely 
underpinned by the "economics of profit 
rather than the economics of sociality."17 
The homogenisation of experience is what 
tends to drive the individual on the endless 
 
13 Hamilton 'The Triumph of Ideology: Environment'. 
14 Hamilton 'The Triumph of Ideology: Environment'.  
15 Hamilton 'The Triumph of Ideology: Environment' p 
199 
16 Lucas Democracy and Participation p 24. 
17 Bourdieu Practical Reason: On the Theory of Action p 
98. 
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pursuit of consumption in anticipation of 
happiness. This kind of ritual becomes 
misrecognised as a positive form of progress 
and embodied as an acceptable way of 
engaging with everyday life because of its 
link with human wellbeing. This set of 
relations is what enables the ideology of 
globalisation and its affiliated practices to 
recreate and construct a commonsense 
world that rejoices in consumerism. 
It is at the point of certain built spaces, 
which actively reproduce the phenomenon 
of globalisation, such as McDonald’s 
restaurant, that provides an opportunity to 
unpack the way the homogenisation of 
experience is maintained at a local level.  
These kinds of sites also highlight the way 
symbolic violence is embedded in the 
process of constructing a social institution.  
In order to comprehend the way the spatial 
domain of McDonald’s encourages 
participants to partake in the 'pursuit of 
happiness through consumption' a 
description of one particular interior setting 
of McDonald’s is provided.  As a result of 
this description it is then possible to 
describe the way the spatial domain is 
embedded in the production of a 
commonsense world. 
The McDonald’s Experience 
Upon entering McDonald’s you are greeted 
by a tiled floor of muted browns and earth 
tones.  This formula is repeated on the vinyl 
panels that cover the wall to dado rail 
height. Deep blue laminate panels cover the 
wall to picture rail height. To the right of 
the entrance are waste disposal bins 
separated by bench seating at window 
sections. To the left of the entrance are two 
parallel rows of fixed rectangular tables 
with fixed stools. Along the back wall of the 
restaurant, bench seating invites larger 
groups to partake in the ritual of dining. 
Adjacent to this area are toilet facilities. 
These are serviced through an enclosed 
communal space, which is screened by glass 
doors. Dark blue vinyl covers all the seating 
and the table and bench tops are mottled 
brown granite.  
Straight ahead of the entrance lies the 
service area. The counter is clear and the 
overhead signage is well illuminated with 
graphics displaying consumable items. To 
the rear of this service area is the food 
preparation section, barely visible behind 
the stainless steel kitchen items. Beside the 
service area is another section nominated 
for the provision of coffee, teas and 
condiments. On the granite bench is a 
display cabinet with cakes, muffins and 
sweet biscuits. Behind the counter the 
display signage shows imagery of coffee 
mugs, cakes and milkshakes. In this area the 
lighting is notably softer — engaging with 
downlights as opposed to the fluorescent 
lighting used elsewhere. Adjacent to this 
area and in the centre of the restaurant are 
armchairs used for seating around fixed 
lowest granite tables.  A dividing low-set 
wall of dark blue vinyl tiles and glass mosaic 
panels of bronze and blue tiles delineates 
this section from the other 'less cosy' areas 
throughout the space. Dining areas have 
fixed tables and chairs and are located 
along the perimeter of the restaurant. Loud 
music from the local radio station is 
consistent throughout the space. 
Streamlining activities through the 
positioning of fitted and unfitted furniture, 
defining zones through lighting and décor 
and minimising distracting design features, 
helps to achieve the operational principles 
of efficiency, predictability, calculability, 
and control18 that underpin McDonald’s 
restaurant. Collectively, these operate to 
ensure standardisation. In this context 
participants are required to participate in 
the consumption of standardised food in a 
standardised way in a standardised 
environment.  As Robin Leider describes 
McDonald’s pioneered the routinization of 
interactive service work and remains an 
exemplar of extreme standardization. 
Innovation is not discouraged … at least 
among managers and franchisees. 
Ironically, though, "the object is to look 
for new innovative ways to create an 
experience that is exactly the same no 
matter what McDonald’s you walk into, no 
matter where it is in the world." 19
The success of this practice relies very 
heavily on the built environment. In most 
instances the interior setting operates to 
standardise the 'act of dining' and offers 
'sameness' as a component of consumption 
and the pursuit of happiness.  In the case 
described here this is managed through 
techniques such as providing a sterile 
backdrop and harsh lighting along with 
regimenting the arrangement of the 
furniture within an open plan that clearly 
delineates zones of activities such as; 
servicing area, eating area, toilet area. 
These design solutions ensure that the act of 
                                             
18 Ritzer The McDonaldization of Society; The 
McDonaldization of Society (Revised Edition); 
Explorations in the Sociology of Consumption. 
19 Leider p 82. 
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dining is a public event and because of this 
participants are encouraged to police their 
own actions as well as those of others in the 
pursuit of personal wellbeing.20  By engaging 
the built environment in this way and 
homogenising experience, participants are 
more likely to recognise and misrecognise 
this process as a good thing.  
Arguably, the success of operations of 
McDonald’s also requires participants to 
willingly, if only temporarily, acquire a set 
of dispositions to act and think in a local 
context whilst drawing upon global forms of 
cultural knowledge underpinned by the 
notion of homogenisation.  Participants 
must recognise and then misrecognise what 
the physical environment is attempting to 
do in order to perpetuate codes of conduct 
founded on the economics of profit and the 
maintenance of social order.  In order for 
McDonald’s to perpetuate these great risk is 
taken in instituting this process through the 
physical domain.  This is partially because it 
relies on participants willingly engaging with 
a space that operates to maintain relations 
of domination and control. McDonald’s also 
takes a great risk in this procedure because 
it veers away from traditional corporate 
business strategies of diversification.21 That 
is, whilst McDonald’s recognises that 
'diversity' is a key method in managing risk, 
evidence suggests that comprehending the 
extent of diversification manifest in the 
built environment is crucial for maintaining 
economic security. This is because all forms 
of 'diversity' do not guarantee the homo-
genisation of experience.  
As demonstrated, one of the ways 
McDonald’s manages to seduce its patrons 
into misrecognising that the homogenisation 
of experience is a good thing is through the 
inclusion of design outcomes such as an 
efficient thoroughfare, predictable seating 
arrangements and easily identifiable and 
accessible service areas that ensure a 
locally produced order is maintained.  It is 
important that these characteristics remain 
consistent in McDonald’s settings to sustain 
movement and the commonsense world it 
manufactures for economic profit.  Across 
the globe the spatial domain and the 
practice of the homogenisation of 
experience facilitates processes of 
standardisation to ensure that the 
                                             
                                            
20 Ritzer The McDonaldization of Society (Revised 
Edition) p 126 
21 Laux 'Integrating Corporate Risk'; 'Corporate Risk 
Management: Real Options and Financial Hedging'. 
phenomenon of globalisation is entrenched 
on a daily basis.   
Clearly the space of McDonald’s is about 
producing a financial profit. Interestingly 
however, more recent developments in the 
use of theme-ing in these restaurants raises 
important questions about just how much 
the physical environment can tolerate 
before the homogenisation of experience is 
fractured and locally produced order is 
jeopardised.  It is Bryman22 who draws 
attention to the negative effects of certain 
theme-ing techniques that often create 
carnival-like atmospheres employed by some 
McDonald’s restaurants dotted around the 
globe. He argues that theme-ing "becomes a 
means of reducing the sense of sameness 
and thereby enhancing the appeal of its 
products."23  What is significant is that 
themed restaurants have experienced 
financial difficulties since employing this 
technique.24 This suggests that theme-ing 
does not ensure that participants are more 
likely to consume goods and services from 
McDonald’s because 'experiencing 
homogenisation' does not under-pin codes of 
conduct aligned with the settings of these 
restaurants.  Because of this kind of 
diversification the process of 
standardisation is not secured and 
subsequently no longer sufficient in 
attending to the 'production of a profit.'  It 
is at the point of space that this relationship 
falters. Arguably, therefore, employing 
design theme-ing techniques to provide 
entertainment whilst engaging in acts of 
dining disrupts the codes of conduct 
generally assigned with McDonald’s.  In this 
instance the built environment does not 
contribute to the disguise of acts intent on 
dehumanising experiences and presenting 
them as beneficial in daily life.  The 
inclusion of theme-ing, which serves as a 
distraction to the underlying intent of the 
space and no longer creates a social reality 
that presents consumption as an acceptable 
vehicle to happiness, is a risky business if 
McDonald’s is to participate in the field of 
"economics of profit not the economics of 
sociality."25  The corporate business strategy 
of using the built environment to minimise 
diversification is a crucial business method.  
This strategy must recognise how the spatial 
 
22 Bryman 'McDonald's as a Disneyized institution: Global 
implications'. 
23 Bryman 'McDonald's as a Disneyized institution' p 159 
24 Bryman 'McDonald's as a Disneyized institution' p 160 
25 Bourdieu Practical Reason. 
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domain can produce 'sameness' and respond 
to cultural design trends in order to 
guarantee the maintenance of relations 
intent on reproducing codes of conduct 
underpinning the social institution of 
globalisation. 
What is interesting is that the sameness of 
the facilities and the activities it generates 
is compatible to participants willing to 
partake in the belief that consumption 
equates with personal happiness. This 
relationship suggests that participants are 
content to misrecognise the way the built 
environment maintains the ideology of 
globalisation. This is important.  It is 
proposed that this process of mis-
recognition is recognised by the vast 
majority of participants who choose to 
participate in this social world and conform 
to the actions the space prescribes.  This is 
because there is more to be gained by 
sustaining and interacting in this locally 
produced world according to the dominant 
commonsense understandings of it, than by 
disputing it.  
As demonstrated at the site of McDonald’s 
restaurant, it is a certain kind of physical 
environment that perpetuates the 
homogenisation of experience in order to 
drive consumers to consume more and more 
in the pursuit of happiness. This kind of 
experience is misrecognised as a significant 
aspect in achieving a lifestyle of personal 
wellbeing. This is how symbolic violence 
comes to be reflexively related to the built 
environment and the way it is embedded in 
the construction of the institutional 
structure of globalisation. 
Discussion 
In this instance a particular spatial domain 
of McDonald’s restaurant is explored 
because it is representative of the 
significance of space in the reproduction 
and perpetuation of acts pertaining to 
globalisation.  Like Goffman’s26 discussion 
of the interaction order and the mechanisms 
that maintain social order, this paper 
explores the way McDonald’s employs the 
spatial domain in the construction of a 
commonsense world and the production of 
globalisation.  It is only through a detailed 
observation of the locally produced order 
that it is possible to comprehend the 
precision McDonald’s requires in producing a 
setting that institutes a particular code of 
conduct in order to maximise consumption 
                                             
                                            
26 Goffman Encounters. 
and maximise profit.  It is only through an 
investigation of the daily operations of a 
particular McDonald’s restaurant that it is 
possible to understand the reflexive 
relationship between space and symbolic 
violence and social order.   
As demonstrated, the spatial design plays a 
very important role in maintaining the 
global principles of calculability, control, 
efficiency, and predictability aligned with 
McDonald’s financial success. Employer 
training, the same equipment, back-lit 
menus, formula food and beverages are 
constant.27  Although the built environment 
responds to cultural design trends it 
constantly and strategically cloaks acts of 
symbolic violence by employing a variety of 
generic design features associated with the 
act of dining in order to homogenise 
experience. What is interesting in this case 
is that when McDonald’s employs the 
strategy of 'diversification' to the built 
environment it runs the risk of no longer 
cloaking the processes of symbolic violence 
that are in operation to maintain the 
reproduction of the social institution of 
globalisation. Demystifying these cloaking 
processes through the built environment 
does not minimize risk. 
Ritzer notes that the kinds of ‘cloaking 
processes’ employed by McDonald’s on at an 
everyday level 
tend to disenchant the world; they have a 
wide range of dehumanizing effects on 
people as workers and consumers as well 
as on human relationships; and they tend 
to have an homogenizing effect that often 
serves to make life far less interesting and 
exciting.28
By deliberately employing techniques that 
focus action on the activity dining 
consumers are seduced into consuming more 
and more in the hope of acquiring 
happiness. What has been demonstrated 
here is that a particular kind of spatial 
setting is a crucial component in the 
operational success of McDonald’s. That is, 
the spatial domain is a key constituent in 
the successful operation of this global 
company, which strategically aligns itself 
with the ideology that consumption is 
intimately tied to personal wellbeing 
 
27 Illouz and John, Global habitus, local stratification, 
and symbolic struggles over identity. 
28 Ritzer The McDonaldization of Society (Revised 
Edition) p 2. 
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pursuit of personal happiness."30 McDonald’s 
must minimise its risk in the environment by 
providing a setting that clearly delineates  
through the experience of 
homogenisation.29
In order to ensure that this ideology is 
produced at a local level the 
homogenisation of experience is introduced, 
operationalised and maintained throughout 
the built environment. It is emphasised that 
McDonald’s restaurant takes great risk in 
perpetuating the social institution of 
globalisation in this way because it relies 
very heavily on particular kinds of built 
environments to do this. Specifically, it 
minimises risk in this area by ensuring 
realms of activities are clearly delineated 
and that dining is a public event whilst 
injecting subtle forms of design 
diversification relevant to cultural trends. 
These processes of standardisation are 
reflected in and through the built 
environment. As demonstrated when design 
diversification disrupts the experience of 
'sameness' this commonsense world struggles 
to sustain itself.  This is because the 
likelihood of experiencing homogenisation is 
reduced, which decreases the possibility of 
participants misrecognising what the 
restaurant is about and therefore disputing 
the apparent 'order of things'. 
zones and activities to ensure the 
experience of 'sameness' is sustained whilst 
including design features that respond to 
cultural trends. These features must not 
distract the participant from the primary 
intent of the space — ensuring that actors 
navigate moral codes of  
economic rationalism. Thus, McDonald’s 
must steer away from injecting too much 
diversity in and through the built 
environment if a particular kind of 
commonsense world is to be maintained and 
economic growth is to be sustained.  
Understanding the intricacies of this 
relationship is important.  First, it provides 
great insight into the way the physical 
environment contributes to the construction 
of social institutions like globalisation. 
Second, it highlights the role the built 
environment plays in the disguise of 
practices intent on dominating and 
controlling populations.  Third, it offers an 
opportunity to comprehend why this 
particular kind of setting is successful in 
achieving a commonsense world in some 
instances and not in others. Understanding 
these relationships are very important for 
the design fields because this kind of 
knowledge is generally absent.31 
Descriptions that unpack the way the spatial 
setting maintains institutionality and 
constructs social order are crucial for 
designers.  As this discussion highlights, 
failure to take into account the logic behind 
the appropriation of particular design 
strategies employed by corporations like 
McDonald’s can lead to professionals naively 
participating in the construction of a new 
world order. 
Conclusion 
The relevance of understanding the way the 
built environment contributes to the 
construction of a commonsense world and 
production of social order is demonstrated 
through an exploration of one setting of 
McDonald’s restaurant.  Undertaking this 
kind of examination and unpacking the 
layers of everyday life reveals the 
significance of the built environment in the 
construction of social institutions like 
globalisation.  In this instance McDonald’s 
restaurant is used as a case study to 
comprehend the way the spatial domain 
reinforces acts that impose meaning and 
legitimise actions founded on "the ideology 
of growth and consumer capitalism in the 
                                             
                                             
30 Hamilton, 'The Triumph of Ideology: Environment', 
p188. 29 Ritzer The McDonaldization of Society; The 
McDonaldization of Society (Revised Edition); 
Explorations in the Sociology of Consumption; Hamilton 
'The Triumph of Ideology'. 
31 Jerome An Examination of the Production of Social 
Order; 'Constructing "independent women" through 
space'. 
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